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Gospel servings, gourmet style
Jeremiah™ tells his story...

e started a fastfood-restaurant business

to help serve the local community and
provide employment for the local people,
good service, and good product in the local
market. It also gives us an opportunity to stay
there longer and live among the local people,
our staff, employees, customers, contractors,
and suppliers. Our vision is to contribute to
the country and the people that we serve, not
only in bringing them the good news but also
in other practical aspects of their lives.

After about seven years, some of the key
managers and employees in my company put
their faith in Jesus Christ. The people working
with us are being developed in their skill to
make a living for themselves. Some of them
have been promoted to become managers and
a few have gone out to take the business with
them through our franchise system.

One of them now owns three outlets.
The most amazing thing is that he has also
become a believer and later led his wife to
Christ as well! He is eager to learn and be
trained on how to reach out to his relatives
and employees.

We want to raise up local labourers
who will do what we do — serve their own
people and in time, we want to see that this
country send out missionaries to the rest of
the world.

We will stay there for life, unless God gives
us a clear indication to move on. <«
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Singaporeans fit well in the mission field

hat a tremendous resource you have for missions.

They have been quite productive in advancing the
gospel in their workplaces and network of relationships,”
country leader Barnabas™ said of the Singaporean workers in
different cities of East Asia.

There were about ten house churches that got started
through one Navigator couple. Paul* travels around and
produces apostolic kind of people. A general manager for a
multinational company, Philip* has a broad ministry with the
2:7 discipleship programme. In the last ten years, he has trained
about 500 trainers. His goal now is to recruit 500 trainers a
year. We are in the process of publishing 20,000 copies of the
material which their networks will use and distribute in the
countryside and house churches.

“We are now seeing the first generation of labourers being
raised up in different cities and we’re in the process of trying
to think through how to link them nationally. We hope to
raise up people who would carry the gospel and the vision as
well,” he said.

“One of the things that | really appreciate about missionaries
from Singapore is that they come to East Asia with very
teachable hearts and a sense of shepherding, which is quite
important to the longevity of the staff in the mission field. Asia
Missions Director Jim Chew comes and shepherds Singaporean
missionaries. Navigators Singapore Missions Director Yap Kim
Meng also visited your missionaries there.”

“Singaporeans are everywhere. They are pioneering
businesses in East Asia. Similarly in the Christian scene,
Singapore is very strategic. The Navigators in Singapore
are placed strategically to contribute and partner with other
countries in Asia in taking the gospel to the nations,” Navigator
Asia Director Alan Ch’ng said. <«

*Names have been substituted.
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